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25.000 PARTICIPANTS
5 CONTINENTS
60 COUNTRIES

5.500 IDEAS




WHAT THEY SAY ABOUT

BRANDSTORM

“... Something | am unable to fully articulate into words.

Brandstorm was truly an amazing experience.

If you truly believe in your idea, your belief and fighting spirit will bring you very
far.

This 6-month long learning experience with L'Oréal has been incredible.

| feel much stronger now. Capable of bringing my ideas to life.

Brandstorm will always remain etched in my heart.”

TEAM LUMOS, SINGAPORE
BRANDSTORM 2017 WINNERS
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INVENT THE PROFESSIONAL SALON
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HERE IS YOUR

PATH TO WIN
.

Oct 16th Nov-Mar Mar-Apr May 17th
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PRE SELECTION SELECTION FINALS



INTERNATIONAL FINALS

FLY TO PARIS

MAY 16-17, 2018
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REAL-LIFE CASE AND
EXPERIENCE
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INTRO TO SCGCIAL

Setting the stage
INTRO TO SOCIAL

Getting started
INTRO TO SOCIAL INTRO TO SOTIAL

INTRO TO SOCIAL Getting started
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EXCHANGE WITH OUR
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UP TO 30.000 EUROS TOTAL
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A Play. Experiment. Innovate.
BRANDSTORM

THE GAME

Aninnovation competition like no other.

Overthe past 26 years, students from all over the worid have
participated in, Iramed and grown from this amazing
experience
Last year, 25,000 stugents took up the challenge and made
change happen for one of ourtop brands

» 60 countries

+ 470 e-learning courses

» 45500 innovations
Using your intelligence, know-how and creativity, be the part of
innovation at L'Oréal. Tree teams will be announced the
winners of L'Oréal Brandstorm 2018 Take action and show us
how you can disrupt the beauty Industry!
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